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The study aimed to identify the nature of the strategic orientation in the 

construction projects engineering working in Jordan and measure the impact of 

market orientation on the performance of these projects, and the role of strategic 

orientation in enhancing the impact of market orientation for construction projects 

engineering, included a sample study of these companies from managers suitable for 

analysis and rate (85%). 

          The result of statistical analysis used by the various statistical methods and 

using the programe statistical package for social science and short SPSS and program 

path analysis AMOS 7 signification result, notably: the existence of a direct effect of 

the direction the market ( to go with clients, to go with competitors ) on the overall 

level of performance (market share, profitability) ventures structural engineering 

working in jordan, and the existence of a direct effect of the direction the market (to 

go with clients, to go with competitors) on the strategic direction of the hostile, and 

there is no direct impact of the strategic direction of hostility on the performance of 

companies (market share, profitability), and the existence of an indirect effect of the 



Ј  

direction the market ( Go competitors, customer orientation) on the level of 

performance of companies (market share, profitability) by going hostile alasnrateji 

variable and medirate                                                        
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